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LETTER FROM OUR CEO AND BOARD CHAIR

To paraphrase John Locke, a 17th-Century English philosopher and physician, “education begins a
person, but reading, good company, and reflection complete a person.” As we reflect on the past
year, we can report it was exceptionally strong—filled with education, good company and a lot of
reading! United Through Reading® (UTR) accomplished much, but our work is far from ‘complete’.

In 2017, we launched our 40 Million Stories campaign to address a gap in our service delivery
to military families. The data indicate tens of thousands of military parents, uncles, aunts, and
grandparents continue to be separated from the children they love every year due to deployment
and military assignment. We acknowledged there was an 80% gap in service delivery to these
families in 2016 so we launched a 3-year campaign. Our goals are to increase service members’
access to UTR by 30% and to increase fundraising by 20% by the close of 2019.

The campaign blueprint is vibrant and relies on the generosity of individual donors like you as well
as sponsors like BAE Systems; Reader’s Digest Foundation, Founding Sponsor of the campaign;
USAA; and Veterans United Foundation. UTR also has an expanding network of program partners
including USO, First Book, Armed Services YMCA, and the Department of Veterans Affairs.

Our campaign chair, Bonnie Kintzer, CEO of Trusted Media Brands and Chairman of Reader’s
Digest Foundation, is joined by a passionate cadre of Storytime Champions—LTG and Mrs. Dave
Halverson USA (Ret); VADM and Mrs. Mark Fox, USN (Ret); and Maj Gen and Mrs. Roger Teague,
USAF (Ret)—and an unwavering supporter, Mrs. Ellyn Dunford.

After more than 28 years of building bridges through storytime, we are working harder than
ever during our country’s 17th year of conflict because every family member benefits from UTR
recordings —caregivers at home don’t feel as alone in their parenting; the children can settle
into the normalcy of a bedtime routine with their faraway parent; and service members step away
from the operational stress and into a quiet space where they can focus on their families back
home. The psychological impact of this unhurried time with their families is significant.

As we focus on saving 11 million stories in 2018, we will ramp up our outreach to military families.
We will launch our app, welcome additional National Program Managers, and continue to build our
network of supporters with a new recurring donor initiative, THE BRIDGE. For now, though, please
know how grateful we are for your continued support as we reflect on another remarkable year for
UTR and the military families we serve.

With profuse gratitude,

Dhgho O St

Douglas Stewart, usa (ReT),
Chair, BAE Systems, Inc. (Ret)

Sl G

Sally Ann Zoll, td.0.
Chief Executive Officer



UNITED THROUGH READING’S FOUR PILLARS OF IMPACT

The impact of United Through Reading (UTR) is both the results to the stories of individual service members
complex and enduring. To demonstrate the impact, we and their families. It’s powerful. In the following stories,
have aligned UTR survey results with research by the you will immediately recognize the extent to which UTR
RAND Corporation and the National Academies and tied video recordings and the precious books accompanying

PROMOTES FAMILY
WELLNESS

/%

of UTR participants
reported that using
the program
reduced their own
stress during
deployments and
separations

“Effects of Soldiers’ Deployment on Children’s
Academic Performance and Behavioral Health,”
The Rand Corporation, 2011

STRENGTHENS
FAMILY TIES

O%

of UTR participants
reported that using
the program
increased their
connection with
their deployed
service member

“The Deployment Life Study: Longitudinal
Analysis of Military Families Across the
Deployment Cycle,” The Rand Corporation, 2016



the recordings promote family wellness, strengthen

family ties, reduce stress and anxiety, and cultivate

early childhood literacy and a love of books.
IIII

REDUCES STRESS
AND ANXIETY

S%

of UTR participants
reported that using
the program
decreased their
children’s anxiety
during deployment

CULTIVATES EARLY
CHILDHOOD LITERACY

O%

of UTR participants
reported that using
the program
increased their
child’s interest in
reading books

“Parenting Matters: Supporting Parents of

“Trauma Faced by Children of Military Families,”

. . . Children Ages 0-8,” National Academies
National Center for Children in Poverty, 2010

of Sciences, Engineering, and Medicine, 2016
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Promotes Family Wellness

97% of surveyed UTR participants
reported that using the program
reduced their own stress during

deployments and separations
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PROMOTES FAMILY WELLNESS

The Colt Family
UNITED STATES ARMY FAMILY

United Through Reading impacts the psychological and
emotional well-being of EVERY member of the family.
Here, LtCol Ross Colt, USA, shares the Colt’s family
story from his perspective.

“Thank you, United Through Reading (UTR), for providing a unique and priceless way for me
to maintain a virtual connection with my loved ones despite being in a war zone. | was blessed
by this program at both Camp Buehring, Kuwait, and later at Camp Victory in Baghdad, Iraq.

One of the greatest emotional hardships of deployment for me was a feeling that while | was

away, | was no longer a part of my children’s day-to-day life. There was a fear that in my son’s
or daughter’s memory, the image of ‘Daddy’ might be slowly fading with each passing day of

separation. UTR offered this deployed Soldier great relief and satisfaction in knowing | could

still be part of our family’s bedtime story tradition.

‘Daddy’ was fresh in their memory again, just like | was right there with them, reading in
funny voices, blowing kisses, making them laugh, and ‘tucking them in at night.” We were
spending time together, even though | didn’t have the direct experience of seeing their
reactions to our story time together. | could imagine their delight, though, and this knowledge
brought me happiness by proxy.

Although this time-delayed experience of quality time together is not the same as a live
experience, it is a wonderful way to break up the separation in deployment situations. These
DVDs allowed me to stay in close daily touch with my family even when the nature of the
mission or the austerity of the theater made live communication through Skype or phone
calls problematic. My children watched my reading video daily while | was deployed.

The UTR recordings recharged their ‘Daddy-batteries,” and recharged my ‘family batteries’
knowing that even though | was on a different continent, | was still providing leadership and
extending love to my family on the home front. Knowing that my son and my daughter had
seen Daddy’s face and heard Daddy’s voice each day we were apart brought me joy in the
middle of a war zone. What a gift those UTR recordings were for all of us!”



STRENGTHENS FAMILY TIES

The Marchand Family
UNITED STATES AIR FORCE FAMILY

With United Through Reading (UTR) videos, military families
are strengthened through enhanced bonds and a special
connection formed through positive parenting activities
—such as shared book reading and bedtime routines. The
Marchand family’s UTR recordings are cherished memories
that they revisit whenever duty takes their Airman away
from them.

“My husband is active duty in the USAF and spent two long deployments away from us in both
2009 and 2012. We had four kids at that time, ranging from 11 months to 8 years old the first
time, and then 3 years old to 11 years old the second. In an email, my husband told me about
the books and UTR videos he was sending since we couldn’t speak to him on the phone often
because of the time difference and other factors.

When the UTR package arrived, the children were absolutely thrilled! He read two or three
books each time and made little comments to each child as he read. We especially loved
when he read poems from Shel Silverstein’s Where the Sidewalk Ends. The kids would get so
excited to hear their names and to read along with their dad. He sent four UTR videos and
multiple books over the course of the two deployments. The funny thing is, we never stopped
watching them! We had a new addition to our family in 2015; a beautiful baby girl. She and |
often sit and watch daddy’s reading videos to this day!

Although my husband hasn’t had to deploy since 2012, over the past 5 years he is often TDY or
just busy at work. We have continued to cherish these videos, and we are so thankful that we
have memories to last a lifetime. We still watch them now in 2017! | imagine that someday our
grandchildren will watch them, too. These videos meant the world to us then, and we are so
happy to still enjoy them to this day!”

eece000c000c0000000000000 0

Strengthens Family Ties

99% of surveyed UTR participants
reported that using the program
increased their connection with their
deployed service member
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REDUCES STRESS AND ANXIETY

Erik Brazzell
ceectceeseee ey MACHINIST MATE (NUCLEAR) 1ST CLASS, UNITED STATES NAVY

Military families face unique challenges including frequent
relocation and separations like deployment. Longitudinal
research by the RAND Corporation indicates military children
experience significantly higher levels of stress and anxiety during
family separations than children in the general population.

UTR recordings are reliable, repeatable, and accessible when military children need to spend

time with their deployed parent. Connecting with loved ones when there isn’t connectivity
makes United Through Reading the ‘go to’ resource to mitigate the stress and anxiety of military
children. Facebook and Skype didn’t work for the Brazzell children; United Through Reading did.

“Reading to my kids while deployed is a very emotional event. At first, it’s hard not to tear up
because it’s really the only connection while at sea. Yeah, | can email and Facebook messenger
my wife, but for my kids, it’s a totally different situation. The videos were the only way | could

98% of UTR participants communicate with them! Deploying with such young kids was a major concern | had. Fear of

the reunion upon return was always on my mind. My son who was less than six months at

deployment really changed while | was deployed and | was afraid he would not respond well to
my return. However, upon my return, he ran up to me hugged me and was so glad | was home.

Come to find out he had watched me read to him well over 100 times while | was deployed,

and it became an almost nightly occurrence to ‘read with daddy’. Watching the videos also

II1 gave my wife some downtime while both kids intently watched me reading to them or they

‘read” along with the books | sent.

Reduces Stress & Anxiety

reported that using the program
decreased their children’s anxiety
during deployment

This program helped out drastically as noted above with my return to homeport and has greatly
reduced my apprehension and fears of this upcoming deployment. | currently am a volunteer
to operate the camera, schedule recording times, and enlist more volunteers for this program.
With 16 years in the Navy and as a parent of 2 (3rd is on the way!) | can’t think of a program that
compares in its ability to maintain parent/child relationships while away for such long durations.
It alleviates home stressors to allow me to perform my duties at my highest ability and allows my
children to get updates on how I am and know | still think about them and love them.”

eece000c000c0000000000000 0



CULTIVATES EARLY CHILDHOOQOD LITERACY

MJ Sumrall
MILITARY SPOUSE AND UNITED STATES ARMY VETERAN

You are never too young for United Through Reading (UTR)! Stories abound of fathers

recording DVDs to send home to their children in the womb. Edwin Sumrall was just three
months old when his father deployed. Watching UTR recordings every night meant Edwin,
at 18 months old, could pick out his Dad in a sea of uniforms when he returned from his
15-month deployment. That alone is reason enough to participate in UTR, but it gets better!

The time Edwin spent watching the UTR recordings and reading
along with his father, created a love of reading his parents now
credit for his advanced, academic track in school as well as the
special bond between father and son.

“When my husband, Dick, was deployed our youngest son was only three months old.
Dick’s biggest fear about deployment was his son would forget him.

While visiting the USO at the DFW Airport (which hosts UTR), we were told about UTR.
Dick was in uniform and read a Dr. Seuss book on camera to our son.

| played that video every night at bedtime. Every time Edwin heard his Dad’s voice on the
phone, Edwin would recognize it immediately.

Edwin was about 18 months by the time Dick’s tour was over. When we went to pick him up,
Edwin ran right to him. Even though he was in a sea of uniforms, Edwin could pick his Dad out
of the crowd because he had seen and heard from his Daddy in uniform every night.

Now, Edwin is nine years old, and he and his Daddy have an unbreakable bond. Edwin still
loves to be read to every night and is in advanced classes at school. UTR has had a greater
effect on our son than we could have ever imagined.”

@e00c00c0c00c000000000000

BJIC

Cultivates Early
Childhood Literacy

|

99% of surveyed UTR participants reported
that using the program increased their
children’s interest in reading books
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EVENTS

United Through Reading has two major events each year — the Tribute to Military

Families in May near Memorial Day at the Andrew Mellon Auditorium in Washington,
DC, and the Storybook Ball at the Coronado Marriott Resort and Spa over Veteran’s
Day Weekend in Coronado, CA. While the Tribute is mid-week and business dress, the
Storybook Ball is a black-tie event with a silent and live auction. Both events, however,
provide a powerful opportunity to showcase UTR beneficiaries and the stories they
have to tell as well as to honor and steward UTR individual donors, sponsors, and other

organizations supporting military families.

Tribute to Military Families

UTR’s 4th annual Tribute to Military Families was held in
Washington D.C. with BAE Systems as the Title Sponsor. The
Leadership Committee was co-chaired by UTR Trustees, Doug
Stewart, owner of B.W. Consulting, and Brian Roehrkasse,
Vice President of Communications at BAE Systems. The Host
Committee was chaired for the second year by Mrs. Ellyn
Dunford, spouse of the Chairman of the Joint Chiefs of Staff.

The 37th Commandant of the Marine Corps, General Robert
Neller, offered remarks and introduced the evening’s keynote
speaker, Ryan Boblett, a 13-year-old UTR beneficiary who shared
his family’s story. Ryan’s dad, MA1 Rex Boblett, U.S. Navy, had
been away for Christmas three years in a row. Last year was
different though—UTR helped bring dad home for Ryan and
his three sisters through a UTR video recording fulfilling their
family’s Christmas wish. Ryan said opening that UTR package on
Christmas helped heal the pain of their family being separated
for yet another Christmas.

As part of the program, UTR recognized Congressman Steve
Womack (AR-3) for his extraordinary service to our country
and the Chris Kyle Frog Foundation (CKFF) for their work to
support strong military and first responder families. The CKFF
award was accepted by founder Taya Kyle, widow of Chris Kyle,
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the American Sniper, who encouraged the audience to “be
present, stand up, and be accounted for” in their support
of military families.

Reader’s Digest Foundation

We were especially honored to have Bonnie Kintzer, CEO of
Trusted Media Brands, Inc. (TMBI) and Director and Chairman of
Reader’s Digest Foundation, join us to launch our 40 Million Stories
campaign and announce the Foundation’s incredibly generous
commitment of $500,000 to UTR over 2017 and 2018. Bonnie said
from the podium, “UTR brings together two elements of great
importance to the Foundation—the military and literacy. We
are honored to play a significant role in helping UTR reach more
military families.” Later in 2017, Bonnie agreed to be the Campaign
Chair, advocating personally on behalf of military families separated
by deployment or military assignment.

As we celebrated the kickoff of the campaign, we did so with
great anticipation for the military families we will be able to serve
and with sincere gratitude to the supporters who enable us to bring
these military families together through the magic of storytime. In
2018 we will continue our work to bridge the 40 million story gap.




Storybook Ball

UTR’s 9th annual Storybook Ball was held on Veteran’s Day in Coronado, CA, with BAE Systems as the Title
Sponsor. Chaired for the third year by UTR Trustee Charlie Van Vechten, all fundraising goals were exceeded.

We had the honor and privilege of hosting supporters from all over the nation including our military guest of
honor, Vice Admiral Dixon Smith, USN, Deputy Chief of Operations, Fleet Readiness and Logistics. Vice Admiral
Smith spoke of the tremendous impact UTR’s mission has on military families and called for a standing ovation
for UTR’s Chief Executive Officer, Dr. Sally Ann Zoll. In short order, he introduced the evening’s keynote speaker,
Lauren Colt, a 15-year-old beneficiary of UTR. An exceptionally poised speaker, Lauren shared how her Dad’s UTR
videos helped her and brother Jack know their Dad was safe.

USAA

Among those recognized during the evening were USAA Bank for their support of UTR over the years.

USAA Bank is dedicated to serving military members and their families by offering more benefits than any other
major financial service provider. As part of their support of the military community, The USAA Foundation, Inc.
has supported UTR with more than $255,000 since 2000, and USAA Bank has gifted nearly $300,000 since 2009.
This year, USAA Bank’s support is focused on UTR’s program growth in the Hampton Roads, Virginia, area.

With USAA’s support, UTR will establish 10 additional recording sites serving the diverse and specialized
commands in this area of Virginia providing convenient program access for the warriors and their families that
call this community ‘home.” UTR’s goals for the Hampton Roads area by June 30, 2018: 1. 30 recording sites 2.
Increase program participation by 10%.

USAA’s Assistant Vice President of Corporate Responsibility, Justin Schmitt, accepted an award recognizing the
long-standing support of USAA. Their incredible generosity has allowed UTR to succeed in our goal of ensuring
every military child has the opportunity for a bedtime story each night.

Every Storybook Ball is special but 2017 was the first year we had representatives from EVERY branch of the military in our midst to celebrate. VADM
Smith acknowledged, “We know the hardships you and your families face, and United Through Reading is honored to be able to unite military families
through the bonding experience of reading aloud”.
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PROGRAM UPDATE

United Through Reading is provided without charge to military families from all branches of service including the Reserves and
National Guard regardless of rank or duty status to reach as many military children as possible. We are unaware of any similar service
that focuses exclusively on the military population.

With the help of 899 volunteers, United Through Reading served 116,428 parents and
children in military families in 2017—a 26% increase above the number served in 2016!
More than 29,000 videos crossed oceans and time zones, to arrive straight into the
homes of U.S. military children living in communities across America and on military
installations throughout the world. Military families stayed connected using United
Through Reading from 358 recording locations in the U.S. and at overseas locations
such as Afghanistan, Egypt, Germany, Iraq, Turkey, United Arab Emirates, Japan, and
the United Kingdom.

Annually more than 100,000 military parents deploy leaving nearly 250,000 children at home. With a conservative 180-day deployment,
these children are missing 40 Million stories each year! UTR beneficiaries tell us most children watch their UTR video-recorded
story every day during a deployment. Based upon this viewing frequency during an average 180-day deployment, we estimate that
UTR recordings provided more than 10,478,000 stories for military children in 2017! This is wonderful progress, but it is clear there is
much work to be done to provide more stories to military children.

Courtney DeGroot
YEOMAN 2ND CLASS, UNITED STATES COAST GUARD

United Through Reading serves ALL military families—
immediate, extended, and in any way the service member
chooses to define family—like Courtney DeGroot and her
‘niece and nephew’.

“We organized a United Through Reading event for Coast Guard Headquarters. | was so
excited to get a day set up for my shipmates to make recordings for their children. | was
hoping to take advantage of this opportunity as well but | was unsure if | would qualify.

I do not have any children of my own, but I had some children in mind | wanted to read to.

I met my best friends, Lyndsey and Kyle Fowler, while Lyndsey and | were stationed together
in Charleston, SC. We quickly became inseparable and incredibly close. One of the hardest
things about being in the military is being away from your family so usually the people you
are stationed with become your family, and this could not be more true for myself and the
Fowlers. When they first had Daitonah, now 4, | was there to greet them when they returned
from the hospital. From the moment | met Dai, we had a connection. | spent many holidays,
weekends, and most of my free time with the Fowlers so | became Daitonah’s aunt, Te Te.
Right before the Fowlers departed SC to go back home to Indiana, Lyndsey had Sawyer, now
20 months, and | got to become an ‘aunt’ again.

On the day of the UTR event, | asked if | could do a recording for my ‘niece and nephew’,
and the UTR Program Managers were so happy to help me accomplish this. Being far away
from people you are close to is hard, so having this program available really helps close the
distance. It was so heartwarming and one of the greatest feelings to hear the positive effects
this had on Daitonah and Sawyer. They recognized me right away and pointed to the TV saying
‘it’s Te Tel. | think UTR is a great resource for anyone and | am extremely thankful for what it
has done for my ‘niece and nephew’ and our relationship.”




FINANCIALS

For more than 28 years United Through Reading has been committed to accountability, efficiency, and transparency, with a dedication
to good stewardship of the funds entrusted to us by our extremely generous donors. Our organization manages funds with great care,
prudent annual budgeting, and analysis of current trends and projections in today’s world. We are recognized with a Platinum Seal of
Transparency, GuideStar’s highest level of recognition first awarded in 2017.

United Through Reading is audited by an external auditor on an annual basis and has consistently received unqualified reporting noting that
financials fairly state the affairs in all material aspects. These reports are available to the public on our website. As UTR continues to grow, we
will remain fiscally responsible and accountable to our donors, supporters, and the thousands of military families we serve.

Strategic Initiative

United Through Reading’s strategic initiative, the 40 Million
Stories campaign, set a fundraising goal of five million dollars
over three years. Why? Because we only sent home 20% of
the 40 million stories missed in 2016, and we knew we had to
increase our support base to ensure all service members have
an opportunity to share storytime with their children, nieces,
nephews, grandchildren, etc. when deployed or separated

by military duty. This year with the support of corporations,
foundations, civic groups, and individuals, we increased funds
raised by 10% and saved more than 25% of the 40 million
missed stories!

Program Logistics

While United Through Reading’s (UTR) mission is both simple and
profound, our daily operation has a unique complexity. We must
educate, engage, train, supply, and support multiple levels of

the military from the most senior commander to the very junior
enlisted service members in each branch of service, including the
Coast Guard. Our program management approach is systematic
and accounts for changes in military leadership, the transient
nature of military families, program locations at sea and in war
zones, as well as the logistics of supplying video cameras, tripods,
and brand new children’s books selected especially for service
members who may miss a child’s birthday or the first day of
school while deployed.

UTR’s Program Managers and our partners set up programs
in 358 locations annually. It is vital they engage the leadership
of military units prior to deployment to explain the role the

program plays in maintaining the morale of military moms
and dads; supporting caregivers (usually military spouses) by
providing a brief respite from single parenting during deployment
or separation; boosting literacy skills in military children; and,
keeping families connected. All of these factors play a critical
role in the retention of an all-volunteer force which is of primary
concern to military commanders.

In addition to top ratings from Guidestar
and Charity Navigator, UTR is humbled

to have received the following prestigious
recognition:

e Congressional Medal of Honor Society’s Community Service Hero

Award for innovative response to a critical need in the armed
forces community and exceptional impact on military families.

e Library of Congress Literacy Program American Prize for
outstanding contribution to children’s literacy and parents’
involvement in literacy.

e GuideStar’s 2017 Platinum Seal of Transparency

e Innovations in Reading Prize from the National
Book Foundation.

e Fleet and Family Champion Award from US Navy
Region Southwest.

e Kaleidoscope Award for Exceptional Governance,
USD School of Leadership and Education Sciences.
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STATEM ENT OF ACTIVITIES Year ended December 31, 2017

TEMPORARILY PERMANENTLY

SUPPORT & OTHER REVENUE UNRESTRICTED RESTRICTED RESTRICTED TOTAL
Corporations and Corporate Foundations $584,893 $20,000 - $604,893
In-kind contributions $410,963 - - $410,963
Foundations and Civic Groups $183,436 $16,000 - $199,436
Individuals $150,956 - - $150,956
NET ASSETS RELEASED FROM RESTRICTIONS $1,914 ($1,914) - -

TOTAL CONTRIBUTIONS $1,332,162 $34,086 - $1,366,248
Special Event Revenue $646,934 - - $646,934
Investment Income $907 $4,066 $3,598 $8,571
TOTAL OTHER REVENUE $647,841 $4,066 $3,598 $655,505
TOTAL SUPPORT AND OTHER REVENUE $1,980,003 $38,152 $3,598 $2,021,753

EXPENSES UNRESTRICTED TlE?S?’?EﬁFREIIISY PEEQATAR’T?T\EE;Y TOTAL
Program Services $1,219,214 - - $1,219,214
Management and General $258,125 - - $258,125
Fundraising $126,308 - - $126,308
TOTAL PROGRAM AND SUPPORTING SERVICES $1,603,647 - - $1,603,647
Special events $315,767 - - $315,767
TOTAL EXPENSES $1,919,414 $1,919,414
CHANGE IN NET ASSETS $60,589 $38,152 $3,598 $102,339
NET ASSETS AT BEGINNING OF YEAR $587,704 $22,408 $46,910 $657,022
NET ASSETS AT END OF YEAR $648,293 $60,560 $50,508 $759,361

STATEMENT OF FINANCIAL POSITION vear endedpecember 31,2017

ASSETS TOTAL LIABILITIES TOTAL
Cash And Cash Equivalents $748,491 Accounts Payable & Accrued Expenses $84,756
Contribution Receivable $44,022 Deferred Revenue $25,000
Prepaid Expenses $13,519 TOTAL LIABILITIES $109,756
Beneficial Interests in Endowment Funds $63,085 NET ASSETS TOTAL
TOTAL ASSETS $869,117 Unrestricted $648,293

Temporarily Restricted $60,560
Permanently Restricted $50,508
TOTAL NET ASSETS $759,361
TOTAL LIABILITIES AND NET ASSETS $869,117
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LIFETIME DONORS

Donors who have cumulatively contributed

$25,000 or more in their lifetime.

$1 million and above

BAE Systems
Target

$500,000-999,999

Birdies for the Brave, PGA TOUR Charities, Inc.

Iraq Afghanistan Deployment Impact Fund
Dr. and Mrs. William C. Mohlenbrock

$250,000-499,999

The Carter’s Charitable Foundation

The Colwell Family Fund at
The San Diego Foundation

Conrad and Christa Burke Fund at
The San Diego Foundation

The Donald C. and Elizabeth M.
Dickinson Foundation

Mrs. Audrey Geisel

Dr. Seuss Fund at
The San Diego Foundation

Girard Foundation

Mr. and Mrs. Alexander G. Kelley
Northrop Grumman Corporation
Reader’s Digest Foundation
TriWest Healthcare Alliance

The USAA Foundation

USAA Federal Savings Bank

$100,000-249,999

Boys and Girls Foundation
Downing Family Foundation
Mr. and Mrs. John C. Downing
Dr. and Mrs. Andrew Viterbi

The Viterbi Family Fund of the
Jewish Community Foundation

Helmstetter Family Foundation
The Kellogg Company

The Kenneth T. and Eileen L.
Norris Foundation

Lockheed Martin Corporation
Martha S. Cole Trust
Navy Federal Credit Union

Reuben H. Fleet Fund at
The San Diego Foundation

Ms. Amy Sabbatini

Mr. Rory Sabbatini

San Diego Gas & Electric

Special Operations Warrior Foundation

Wells Fargo

“Kids are our country’s greatest resource and their nurturing
parents are helping to provide a brighter future for all of us.
Thank you again to your organization for recognizing the
importance of the bond between parents and children
through reading.”

- Nancy J. Lourens, BAE Systems

$50,000-99,999

AT&T

Booz I Allen | Hamilton

Century Club of San Diego

Cobham Management Services, Inc.
County of San Diego

Ella Fitzgerald Charitable Foundation
General Dynamics Corporation
Google

The Hamilton-White Foundation
Mr. Dave Herrington

Hilton Hotels Corporation

Insperity

Dr. and Mrs. Michael Kelley

The Legler Benbough Foundation
Library of Congress

Mr. and Mrs. Jeff Mader

Maurice J. Masserini Charitable
Trust and the French Fund

NBC Universal Foundation
Pacific Life Foundation

The Parker Foundation

Price Philanthropies

S. Mark Taper Foundation
Ms. Dianne Sparks

Mr. and Mrs. Gregg Steinhafel
TRW Foundation
UnitedHealth Group

W.K. Kellogg Foundation

$25,000-49,999

3M Foundation

American Defense International
American Freedom Foundation, Inc.
American Honda Foundation

The Arthur and Jeanette Pratt
Memorial Fund

Bob Woodruff Foundation
Callaway Golf Company
The City of San Diego

County of San Diego Probation
Department

Cracker Barrel Old Country
Store Foundation

CW Cares for Kids Fund
The Daily Transcript

The Deer Run Fund at The San Diego
Foundation

The De Falco Family Foundation
Engility

GE Aviation

HarperCollins Publishers

The Heller Foundation of San Diego
RADM and Mrs. Fran Holian, USN (Ret)
Ms. Janet Holian and Mr. Bruce Twickler
Hugh Stuart Center Charitable Trust
Mr. and Mrs. Richard Hunter

The J.M. Long Foundation

Mr. and Mrs. Dwayne Junker
Kimberly-Clark Charitable Foundation
Mr. John Langan and Ms. Judith Nadell

17



18

Y TR
READWG

$25,000-49,999 (cont)

Las Patronas

RADM and Mrs. Steve Loeffler, USN (Ret)
Lothenbach Family Foundation

Lyon & Associates Creative Services, Inc.
Macy’s

CAPT and Mrs. Terry Magee, USN (Ret)
The Meyer Charitable Foundation
Monster Worldwide Inc.

Motorola Solutions Foundation
Nordstrom, Inc.

The Paula B. and Oliver W. Jones
Family Foundation

Peter F. Drucker & Masatoshi Ito
Graduate School of Mgmt.

Rice Family Foundation
SAIC

Samuel I. and John Henry Fox
Foundation at Union Bank of CA

San Diego County Employees’
Charitable Organization

The San Diego Padres

Sempra Energy Utilities

Sidney Stern Memorial Trust
Mr. and Mrs. Howard Spetter
Mr. and Mrs. Douglas Stewart
Mr. and Mrs. Stephen Swinton
Mr. and Mrs. Tyler Sylvester
Tutor.com

Union Bank of California

USS Midway Foundation

USS Midway Museum

Veterans United Foundation
Weingart Foundation

Drs. James G. and Sally Ann Zoll
VADM and Mrs. James M. Zortman, USN (Ret)

|
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e

\

“I came to you after watching your public
service ad during a Seattle Mariners game on
ROOT Sports. I am an avid reader, and [ have

no doubts about how it can fuse families. I

did 4 years in the Navy, but I was young and

unmarried and no children. My wife’s dad was

a 33-year submarine sailor, who was always

away from home. He would have loved this

program. [ went on the internet after the ad

to learn about your mission. I was sold. You

now own me. Marvelous mission with a viable

association. Keep up the great work!”

- Len and Cathy Eddinger, AT&T

2017 DONORS

$10,000-24,999

Association of the United States Army
M2 Strategy

PenFed Credit Union

READERLINK, LLC

United Concordia

Wal-Mart Foundation

$5,000-9,999

Allan and Lyndsey Arendsee Family
Foundation

Centene Corporation

Mr. and Mrs. John Curiel

Epsilon Systems Solutions

General Dynamics Information Technology
Mr. and Mrs. John Gouleven

Mr. and Mrs. Richard Gozon

Mr. and Mrs. Terry Graham, USAF (Ret)
IOMAXIS

Nordson Corporation Foundation

Mr. Brian J. Roehrkasse and
Mrs. Megan Gerking

$2,500-4,999

AUSGAR Technologies, Inc.
Mr. and Mrs. David Baum
Mr. and Mrs. Bruce Bishop
The Boeing Company

Boston Properties

Ms. Becci Rocco and Mr. Bob Campbell
The Charitable Foundation

Covington & Burling LLP

Cushman Foundation

DynCorp International

ELT Insurance Services

Rebecca and Michael Hall

GEN and Mrs. Carter F. Ham, USA ( Ret)
Immersion Consulting

CMSgt Denise M. Jelinski-Hall, USAF (Ret)
and Major Gary L. Hall, USMC (Ret)

Mr. and Mrs. Carl Johnson
Mr. and Mrs. Byron Johnston
Mr. and Mrs. Adam Lowry

Mr. and Mrs. Wesley Mader
Marriott International
MAXIMUS Foundation

Mr. and Mrs. Sean McHugh
Mr. and Mrs. Bill McManus
Mr. and Mrs. Sidney William Morris
The Nora Roberts Foundation
NorthPoint Strategies LLC
Oshkosh Defense

Rheem Manufacturing

Sterling Ridge Orthopaedics & Sports
Medicine Center

Strategic Ventures Consulting Group
Mr. and Mrs. Conrad Struckman
Swinerton Builders

Sycuan Band of the Kumeyaay Nation
Teague Insurance Agency

Unanet

Mr. and Mrs. Charles Van Vechten



$1,000-2,499

Air Force Officers’ Spouses’ Club of
Washington, D.C.

Ameriprise Financial, Inc.

Archer-Johnson Foundation,
John and Helen Archer Fund

Ms. Janet Bare

CAPT Tom Barnett, USN (Ret) and Mrs.
Margaret M. Maguire

Mr. and Mrs. Robert C. Bellas, Jr.
Ms. Gladys Bernabei
Mr. and Mrs. Robert A. Brewster

The Brooke Foundation Fund at
the Rancho Santa Fe

BW CONSULTING, LLC

Mr. Michael Casey

Mr. and Mrs. Anthony Cerqueira
The Chacich Family

Cisco Systems, Inc.

Dr. Laura Clapper

Mr. and Mrs. Ron Colby

Mr. and Mrs. Ronald Currie

CAPT Peter Dallman, USN (Ret) and
CDR Kara Dallman, USN (Ret)

Ms. Edita Dariano

Enlisted Spouses’ Club Fort Meade
ESET

Freda B. Runyon Foundation
Friends of the Coronado Library
Mr. Lawrence H. Ganzell

CAPT and Mrs. Reginald F.
Gaylord, Jr., USN (Ret)

Lieutenant Colonels Craig and
Michelle Greene, USA (Ret)

COL and Mrs. Cory Henry, USA
Ms. Nichole Houston
Mr. Aaron Kohler

Mr. Scott Kuyper and Mrs. Anne
Murphy-Kuyper

Mr. and Mrs. Steve Liberko

Lord’s Work

Col and Mrs. Jeff Macrander, USAF
Mr. and Mrs. David F. Melbourne
Mr. Arthur J. Remillard, IlI

Naval Officers’ Spouses’ Club

Dr. Gary Smith and Ms. Deborah Bell
Starr’s Mill High School’s Book Club
Mr. Darin Stoner

Ms. Julie Sutton

CAPT Maureen Fox-Sylvester, USN and Mr.

Todd Sylvester

Mr. and Mrs. Robert M. Toomajian
Mr. Ernie Torgeson

Torrey Pines Bank

TPC Stonebrae Country Club

Mr. and Mrs. Jan Twardowski

Ms. Kate Wheeler

Mr. and Mrs. Alfred J. Woodbridge
Yelp Foundation

Zeiders Enterprises, Inc.

$500-999

Mr. and Mrs. R. Neil Ablitt
AIMCO

Ms. Lisa Atkinson

Bank of America

P J Bayless

Mr. Franz Bayog

Dr. and Mrs. Scott Beall

Mr. and Mrs. Russell Bennett
California Coast Credit Union
Cherry Point Officers’ Spouses’ Club
Ms. Meaghan Cox

Mr. and Mrs. Nathaniel Crossley
Mr. and Mrs. David Dixon

ADM and Mrs. Leon A. Edney, USN (Ret)

Mr. and Mrs. J. Steven Emerson
Mr. and Mrs. Evan Faris

LCDR David Fassel

VADM and Mrs. Mark Fox, USN (Ret)
Ms. Marla Fryman

Ms. Phyllis Gebhardt

Mr. Tom Geisbush

Ms. Jane Giordano

Graphiques, Inc.

Mr. Eric Graves

Ms. Rebecca Haas Gower

Ms. Norma Haas

Mr. Scott Hamstra

RADM and Mrs. William J. Holland, USN (Ret)

HundredX

Ms. Paulette Johnson

KES Inc.

Ms. Bonnie Kintzer

Mr. Jeff Klagholz

Mr. Robert Koch

Mr. Edward Koenig

Mr. and Mrs. Larry Krystkowiak
Mr. and Mrs. Richard B. Ladd

VADM and Mrs. Conrad C.
Lautenbacher, Jr., USN (Ret)

Mr. Marc Levasseur

“As a note, [ am on travel this morning and when I went to kiss my
daughter goodbye, she started to cry and say how much she would
miss me. [ am only leaving for two nights so can only imagine the
impacts of being deployed for six to eighteen months. Her reaction
reminded me to email you when I got on the plane (confirming
Willow’s and my commitment of $25,000 over two years).”

of Washington, DC

RADM and Mrs. Kendell Pease
Penn Power Group

PM Tec, Inc.

Scott & Franci Free Family Donor Advised
Fund at the Rancho Santa Fe Foundation

Scotty and Kathy Cameron Fund at the
National Christian Foundation

VADM and Mrs. Mike Shoemaker, USN (Ret)

-Helo Mustafa, Vice President, M2 Strategy
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MacDill Officers’ Spouses’ Club

Mr. Cam Mader

Ms. Carolyn A. Martini

Mr. and Mrs. Emilio Mateo

Mr. Michael McBride

Dr. and Mrs. Edward R. McDevitt

CAPT and Mrs. John J. McKechnie, USN (Ret)
Ms. Nancy J. McLellan

MGO CPAs

Military Spouses’ Association
of Camp Pendleton

Mr. Robert Miller, Il

Mountain Post Spouses’ Club

North Island Credit Union

VADM and Mrs. John W. Nyquist, USN (Ret)
Officers’ Spouses’ Club Camp Lejeune

Officers’ Spouses’ Club Marine Corp
Ground Combat at Twentynine Palms

Ms. Patricia O’Leary
Optimist Club of Coronado, Inc.

Mr. Gregory J. Pfister and
Ms. Rebecca Brewer

Mr. and Mrs. Jason Pritchett

Ms. Kathryn Richman

Mr. Ken Richter

Rotary Club of Coronado Foundation
Mr. and Mrs. Jeffrey Rounsaville

Mr. and Mrs. Kurt Schwend

Sentek Global, Inc.

Mr. and Mrs. John Shelton

RADM and Mrs. Kenneth D. Slaght
Mr. and Mrs. Wesley J. Smith

Soroptimist International of Coronado

South Shore Senior Softball

Mr. Thomas Teach

Maj Gen and Mrs. Roger W. Teague, USAF (Ret)
Tidewater Officers’ Spouses’ Association
Tri-Cities Pathfinder Society

CAPT Craig Turley, USN and
CAPT Lori F. Turley, USN (Ret)

Tyndall Spouses Club

Umpqua Bank

Mr. John Van Note

Mr. and Mrs. Doug Van Vechten

Ms. Katelyn Vines

Ms. Michelle Wagner

Mr. and Mrs. Richard Westenberger
West Point Spouses’ Club

Lt Gen and Mrs. John L. Woodward, USAF (Ret)
Ms. Caitlin Workman

Workshops for Warriors

Mr. Adam Zarfoss

$250-499

Mr. and Mrs. Brad Adams
Mr. and Mrs. David Allen
AmazonSmile Foundation

American Federation of State, County &
Municipal Employees AFL-CIO Local 2355

American Legion Auxiliary,
Maywood Unit 142

American Women’s Welfare
Association Okinawa

Mrs. Caroline Apriceno
Mr. Kevin Arnett

Mr. and Mrs. Damon Barnett

Ms. Sheryl Bates

Dr. McPherson S. Beall, Ill and
Mrs. Jennifer Heldmann

RDML and Mrs. Christian Becker

Mr. and Mrs. David Bejarano

Dr. and Mrs. Stuart B. Bell

Mrs. Celeste Blodgett

Bonita Optimist Club

Mr. Chris Bott

Mr. Charles E. Bradley and Mrs. Susan Laurel
Mr. and Mrs. Jeff Breitinger

Mr. Steve Caldeira

Mr.
Ms. Sarah Chadwick

Lawrence Callahan

3

Mr. Charles Charman

Mr. Carl Chebi

Ms. Linda Christen

Ms. Anne Clauss

Ms. Jennifer Connelly

Mr. Lawrence Cook

Ms. Josie Crispen

Ms. Mary Crosby

Mr. and Mrs. Stephen Derby
Mr. Jon Dien

Ms. Linda Donahue

Mr. Tim Downie

Mr. and Mrs. Len Eddinger
Edwards Officers’ Spouses’ Club
Kelly Eger

Mr. Garry Elder

Faith United Methodist Church

Famous Toastery

“As a Marine on my first shipboard
deployment over 25 years ago, I used to
record myself reading books on cassette
tapes. I would then mail home the tapes
and accompanying books so my very young
sons could at least hear my voice. It is
great to know that in a world of instant
communication there is an organization
that sees the value in helping provide
military personnel a means to give their
children lasting gifts like this. My sons
are both young men on their own now,
and they both still have the books and
tapes I sent them throughout numerous
deployments over the years.”

- Stephen Motsco




Friendly Grove Baptist Church
Ms. Sue Galvin

Mr. John J. Geer, Jr.

Mr. and Mrs. George L. Gildred
Ms. Nancy Glenz

Ms. Amanda Guffey

LTG and Mrs. David D. Halverson, USA (Ret)
Ms. Amy Hanson

Mr. Michael Harrington

Ms. Jennifer Harvey
Hauppauge Middle School Yearbook
Mr. William Heaton

Mr. Mike Heider

Mr. Kevin J. Holian

Ms. Kelli Hromadka

Mr. Michael Irvine

Mr. and Mrs. John Jacob

Ms. Erica Jerew

Mr. Michael Johnson

Ms. Blair Jones

Mr. Kevin Keller

Mr. Paul Kellly

Mr. and Mrs. James Kidrick

Mr. Robert Kime

Ms. SuJung Kim

Ms. Sarah Lamade

Mr. and Mrs. Robert F. Lindley
Mr. Scott Lloyd

Mammoth Lakes Women’s Club
Mr. and Mrs. Craig Mandery
Mr. Mark McCabe

Mr. and Mrs. Brian McKechnie
RADM John McLaughlin

Maj Gen and Mrs. Michael M. McMahan
Ms. Sarah Meyer

Mr. Matthew Modell

Ms. Melodi Morrison

Mr. Stephen Motsco

Mr. Herb Muktarian

Mr. Thomas J. Murphy
Northern Clearing, Inc.

Mr. Robert Pennoyer

Ms. Kimberly Philips

Mr. Benjamin Pivar

Ms. Laura Plesha

Ms. Hannah Pong

Mr. Eric Raiter

Mr. and Mrs. Travis Reese, USMC (Ret)
Mr. Reginald Robinson

Romance Writers of America
San Diego Chapter

Mr. James Rosen

Ms. Linda and Dr. James Rummel

Mr. Paul Schaner
Ms. Alyx Schmidt

Mr. Warren H. Shafer and
Mrs. Pamela K. Willis

Ms. Alice K. Smith

Mr. Matthew Souther

Mr. and Mrs. George H. Sparks
Mr. and Mrs. Allen Stanton
Ms. Jean Sulier

Mr. Will Sullivan

Swanson Family Fund at the
Rancho Santa Fe Foundation

Ms. Dawn Sweeney

Ms. Cheryl Sylvester

Triangle School

Mr. Nicholas Underwood
United States Steel Corporation
Mr. and Mrs. Andrew Vonada
Mr. and Mrs. Craig Walker

Mr. Duncan Wallace

Mr. and Mrs. David Wignall

Mr. and Mrs. John Wilks

Mr. Ward Wilson

Women’s Club of Orange

Mr. and Mrs. Bill Wrobel

CAPT and Mrs. Herb Zoehrer, USN (Ret)

IN-KIND DONATIONS

Mr. Dennis Abboud

Alvarado Institute of Skin Care
AquaVie Wellness Club

AT&T

Ms. Josie Beets

Buchanan Design

Candlewick Press

“United Through Reading is a
simple, easy way to ensure the
continuity of strong family ties
by facilitating parents’ abilities to
read to their children even while
deployed — either near or far. The
security instilled in the children

from hearing their parents’ voices

is invaluable. I am pleased to
support this program.”

-Kathryn E Crossley

Cobra PUMA Golf

Coronado Island Marriott Resort & Spa
Cynthia Webb Designs

Del Mar Thoroughbred Club
Diamond Boutique

Disneyland Resort

Mr. and Mrs. Daniel Donoghue

Ms. Tricia Duke

Dyan Witt Photography, LLC
Epsilon Systems Solutions

FOCUS (Friends of Children United Society)
FOX Sports San Diego

Hallman’s Jewelers

Holland’s Bicycles

Hotel del Coronado

Houghton Mifflin Harcourt

Mr. and Mrs. Dwayne Junker

Mr. John Kardos and Mrs. Karen Joy
NBC 7 San Diego

PRP Wine International

Ms. Gilda Reeves

San Diego Padres

Ms. Alyx Schmidt

Dr. Gary Smith and Ms. Deborah Bell
Mr. and Mrs. Billy Starkey

Mr. and Mrs. Alan Steward

Street Swings, Inc.

The San Diego Padres

TPC Stonebrae Country Club
United States Marine Corps

US Grant Hotel

USS Midway Museum /
USS Midway Foundation

Veteran Tickets Foundation
Vintage Cinemas Inc.
Weber Shandwick
Drs. James G. and Sally Ann Zoll
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PROGRAM PARTNERS

United Through Reading (UTR) leans on our program delivery
partners who help us cast our net wide to bring our program
to military members across the country and around the world.
Through our strong alliances, we amplify our impact.

Armed Services YMCA

The Armed Services YMCA provides hands-on, innovative, specialized programs and support
services to military service members and their families. Programs are offered at low cost and
require no dues or membership fees. United Through Reading and the Armed Services YMCA
are focused on the resiliency of military families. They provide both in-house and event based
opportunities for service members to make UTR recordings.

First Book

First Book provides new books to children in need, addressing one of the most important
factors affecting literacy — access to books. Through the First Book Marketplace, qualifying
organizations like United Through Reading may purchase brand-new books at 50-90% off the
market price. UTR works with First Book to provide Storytime Libraries and quarterly book
shipments - including support for reading campaigns such as Read Across America and STEM
the Summer Slide - to military commands so that participating military members have access
to high quality and thematically appropriate titles to read to their loved ones at home.

U.S. Department of Veterans Affairs Veterans
Health Administration

The U.S. Department of Veterans Affairs’ Veterans Health Administration (VA) is committed
to working closely with United Through Reading to support the VA’s commitment to care
for those who “have borne the battle” and their families. Through our partnership, Veterans
build connections with their children and grandchildren, enhancing their relationships and
well-being. The recorded reading sessions help Veterans create that “everyday” moment
when they are separated from their families during extended medical treatment or while in
residential care. UTR has become an additional tool for increasing family engagement and
reaching individualized treatment goals. Our partnership is focused on bridging physical
separations, encouraging literacy, creating connections and enhancing family support
systems to wounded, ill, and injured Veterans in VA residential programs.

uso

United Through Reading expanded our nationally recognized program in 2006 to include
additional recording locations by partnering with the USO to make the program available at
select USO centers worldwide. Over the years, more than 378,000 service members have
participated in the UTR program at more than 110 USO host-sites including airport locations,
military installations, and centers overseas. We are so grateful that through our collaboration
agreement, the USO delivers UTR to military families all over the world — expanding our
reach and making it even easier for military families to be united through reading.
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THE BRIDGE

United Through Reading

BECOME A MEMBER OF THE BRIDGE

THE BRIDGE is a passionate community of world-changers who provide steady, monthly donations to United
Through Reading. Their support allows us to build new bridges for military families through the read-aloud
experience and maintain the 200+ program sites we already have in operation.

2018 RECOGNITION

* Guidestar’s 2018 Platinum Seal of Transparency

e Charity Navigator’s 2018 List of Top-Rated Charities Serving
Military Members and their Families

<

' __CHARITY
NAVIGATOR

UPCOMING EVENTS

10th Annual Storybook Ball
Saturday, November 10, 2018

5:30 PM GENERAL RECEPTION 7:00 PM DINNER AND PROGRAM
MANCHESTER GRAND HYATT HOTEL
1T MARKET PLACE, SAN DIEGO, CA 92101

Please join us at our 10th Annual Storybook Ball to support
United Through Reading’s service to military families during an
exciting evening of celebration featuring a cocktail reception,
sumptuous dining, and luxury silent and live auctions.

6th Annual Tribute to Military Families
Wednesday, May 15, 2019
ANDREW G. MELLON AUDITORIUM

1301 CONSTITUTION AVE NW
WASHINGTON, DC 20240

10TH ANNUAL

PRESENTED BY

UNITED THROUGH READING

Sixth Annual
TRIBUTE TO

Military Families

PRESENTED BY UNITED THROUGH READING®



1455 Frazee Road, Ste. 500 San Diego, CA 92108
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THROUGH READING.

Reading Together Unites Families

T 858.481.7323
unitedthroughreading.org

E search: United Through Reading
i unitedthroughreading
E2 utramilitary




